
TERMS & CONDITIONS - SOME CLARIFICATION
If copyright is confusing, or if you’d like a little explanation of my terms, pricing etc. then this is for you. It is not intended 
to be comprehensive, but explains in layman’s terms a few of the more important points and common issues clients 
might query when discussing my T&C’s (which can be found at http://www.alexrumford.com/links-and-resources). If 
there is anything which you don’t like the sound of, if the legalese seems daunting, or the agreement remains unclear - 
please contact me.

RIGHTS & REPRODUCTION
It is standard practice for a photographer to retain copyright in their work - just as a writer or musician does. So when 
you commission photography, or pay to use photographs already in existence, you do not “own” the images. Instead, 
you are granted a licence which describes what you can use them for, where, and for how long.
The fee, in part, reflects this licence. A portrait used in one edition of a small-circulation trade magazine will cost less 
than if that picture were also included in a company’s marketing materials and website for five years. You need to 
clarify the intended usage when making a booking. 
You pay only for what you need. Later, you may require the images to be used more widely, or extend the licence’s 
duration. It’s usually a case of contacting the photographer to discuss amending the agreement.
As copyright holder, a photographer is allowed to re-licence photographs. However, 99.9% of my commissioned 
photographs I would consider to be exclusive to the client, and I do not distribute or licence them again. And of those I 
might distribute, I give a year’s exclusivity on them. These would be usually be generic/stock/illustrative pictures, or 
celebrities (taken out of the context of the commissioned job). 
Lastly, you cannot sell, give away, nor pass on the images to other people, publications or organisations (unless agreed 
otherwise). So distribution to the newspapers, bloggers etc. for illustration of your story or event is fine (indeed, 
desirable), but sending them to the conference speaker (say) for their website is not.

USE
In the “Confirmation of Booking” form I use, I specify the licence terms. It’s effectively a two-tier system. The default 
licence for most work is  3(a) Press/PR. It lasts for three years and it allows for internal and online use, as well as 
distribution to the media (see above) who may also use the pictures, but only with the press release. 3(b) Marketing/
Publicity is the next licence up, and it covers a wider range of requirements eg annual reports, portable banners, 
flyers. 3(c) Advertising is separate from this two-tier system; details depend on the campaign. It is the most expensive 
option.

BOOKING & CANCELLATION
If the job is cancelled, I charge a fee to reflect other work I have had to turn down. If I can’t attend a job due to 
circumstances beyond my control (e.g. illness, severe transport delays) you don’t pay anything. I will also try to find a 
replacement if I can, and to this end I have a small network of trusted photographers whom I would call upon.

PAYMENT
I will issue an invoice which should be paid within 28 days. Late payments will incur fees as detailed in my T&C’s. This 
is a legal right (Late Payment of Commercial Debts 1998). I may also charge for each phone call, email or letter which I 
send in correspondence over the overdue fee. 

STYLE
I judge what I consider the best images from a shoot, and I edit/retouch them. I do NOT edit each and every shot, nor 
do I send unedited shots. I will always try to work to the specifics of a brief, but sometimes it is not possible. 

LIABILITY
The client is responsible for obtaining model releases, permissions and dealing with any legal hurdles etc.

Further information:
Copyright4clients (also contains information on rates, licensing etc.) - http://www.copyright4clients.com
Intellectual Property Office - www.ipo.gov.uk/copy.htm
Copyright, Designs and Patents Act (1988) - http://www.legislation.gov.uk/ukpga/1988/48/contents
Late Payment of Commercial Debts (Interest) Act 1998 - http://www.payontime.co.uk
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